Controlln LinkedIn

FLIP Your LinkedIn Profile
PIVOT Your Prospecting Strategy

Workshop FOUR: Build Your Network

WaltGoshert.com G\(/]\é?\]gl’t
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Week 1: Foundation- April 14

Introduction/Adapting to The Change/ Why Now Upgrading Your LinkedIn Profile and Activity Is
a Must

Mission-Vision-Goals

Target Market

Week 2: Build- April 21

Unique Producer Value Message
Client-Based Story
Owning a Platform - Platform Options



Week 3: LinkedIn Profile- April 28

> Essential Profile Elements
> How The Elements Fit the Client's Buying Journey

> Optimizing and Putting the Profile Elements Together



Week 4: Building Your Network- May 5

Connections Strategy
Using Search to Find Perfect Fit Connections
Messaging and Follow Up With Connections
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Week 5: Consistent Action Builds Trust,
Credibility, & Creates Opportunity- May 12

Content
Commenting
Connections
Messaging
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Workshop FOUR: Build Your Network

> Connections: Who and How to Connect with “Perfect
Fit” Potential Clients and Strategic Partners

> The POWER of Linkedln Search

> How to Seed Connection Communication



How to Go From Commaodity Agent to Trusted Authority Advisor

PUBLISH ENGAGE
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PUBLISH ENGAGE
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LinkedIn Connections: WHO

Current Clients

Current Strategic Partners
Potential Clients

Potential Strategic Partners



Current and Potential Clients

Expand Beyond Decision Makers

> Decision Influencers

> Administrative Staff- HR, Safety, Payroll

> Active on LinkedIn- HR and Business
Development



Strategic Partners

Who Has a Business Relationship with Your
“Perfect Fit” Clients?

> Professionals: CPA, Attorney, Banker,
Consultants

> Vendors: Key Suppliers, Contractors,
Equipment
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LinkedIn Connections: WHO NOT

Inactive on LinkedIn

Not a “Fit”

Other Insurance Agents?
Insurance Carrier People?



Action Steps:

1. Review your Current Connections. Who to Add and
Delete

2. Brainstorm/Build a List of Potential “Perfect Fit"”
Potential Clients

3. Brainstorm/Build a List of Potential Strategic Partners
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Linkedin Connections: HOW

LinkedIn Search to Identity

Follow First to Get on Radar

Email or Call First?

Personalized Connection Message for
Positioning



LinkedIn Search

Basic Vs. Sales Navigator
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Basic Search Criteria

Connection: 1st,2nd, 3rd+
Connection of:

Locations

Current Companies

Past Companies

Profile Language

Schools

Contact Interest

Services

By Name, Title, Company

remium
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Home My Network Jobs Messaging  Notifications Me ¥

Income $75k+ a year? - Get $2MM in life insurance from $63/mo* and save up to 41% Ad --- l

Rancho Santa Fe Golf Club is an unclaimed page
Only a current employee of Rancho Santa Fe Golf Club may claim this page. Know someone who can claim this page? Share this page w

Rancho Santa Fe Golf Club

Rancho Santa Fe, CA

See all 27 employees on LinkedIn =

This listing was automatically created by LinkedIn. This listing is not currently maintained by, endorsed by or affiliated with Rancho Santa Fe Golf Club. Learn more

. Promoted
Ao Overview
DB Rancho Santa Fe Golf Club is a company based out of 5827 Via De La Cumbre, ‘3 ‘
Rancho Santa Fe, CA, United States. @\,
People :
Website http://rsfgc.com Are You Burned Out? Payment Fraud
42% of clinicians are Exploding
e Headquarters Rancho Santa Fe, CA burned out. Spend less Stop Payment Fraud in
time in your EHR. Learn your Shopify Store. Begin
how. a 30 day trial.
Learn more Learn more

Pages you may

( % Messaging
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$500/hr Consulting Roles - Many companies are seeking paid Business Advisors. Are you interested? Ad -

Kristin Roberts - 3rd

United States

Tim Barrier CGCS « 2nd
Certified Golf Course Superintendent at Rancho Santa Fe Golf Club
Greater San Diego Area

88 Elisa Gaudet and PAUL RICHARDS are shared connection:

Brad Shupe - 2nd

Orange County, Cal

General Manager ggRancho Santa Fe Golf Club.
County, Caliotha Avea

88 Elisa Gaudet, Kevin Allen, and 1 other shared connection

Phyllis Villalpando « 3rd
F&B Director at Rancho Santa Fe Golf Club

Greater San ONPRrea

Catherine S Carle - 3rd
Catering Manager
Greater San Diego A

Jessica Najar « 3rd
Food And Beverage Supervisor at Rancho Santa Fe Golf Club

Hattie Wisbrun - 3rd
Office Manager at Rancho Santa Fe Golf Club

Greater San Diego Area

Sammy Meranda - 3rd
Outside Service at Rancho Santa Fe Golf Club

Greater San Diey

Kevin M. Carroll « 3rd
Assistant Golf Course superintendent at Rancho Santa Fe Golf Club

San Dieg

Shanon McCarthy « 3rd
Director of Membership and Communications at Rancho Santa Fe Golf Club

Are these search results helpful?

Your fee

ck helps us improve.

| & Message

| & Message

{ & Message
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Next )

Promoted

$500/hr Consulting Roles
Many companies are seeking paid
Business Advisors. Are you inerested?

Retirement Calculator
Find Out in Minutes if You Are on
Track to Retire Comfortably

Want to Skip the GMAT?
Syracuse’s online MBA offers waivers
for work experience. Bach req'd.
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Sales Navigator Advantages

Search By Company Size/Number of Employees
Ability to Save Leads and Accounts/ Automated Update
Notifications

Save Searches

Job Changes Last 90 Days/Posted on Linkedln Past 30
Days

Ability to Add Notes/Tags

Find Similar Prospects with “View Similar”

Last 90 Days of Profile Views



Action Steps:

1. Create Your Target Market Prospect List

2. Search by People and Company

3. Test Drive or Reactivate Sales Navigator?



Seeding Connection Communications

> Visit Profile.. Then Follow First
> Train The LinkedIn Algorithm- Like, Comment, Message
> Phone Call or Email Before Connection

> (Connection Request; No Message or Personalized
Message






Build Know and Like First

Visit Potential Prospect and Strategic Partner Profiles
Check Their Activity. Follow Them.

Like and Comment on 2-3 recent Relevant Posts
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Home My Network

| & Message H More... l

Brad Shupe - 2nd E Rancho Santa Fe Golf Club
General Manager at Rancho Santa Fe Golf Club gf‘“’ersny of California, San
iego

Yorba Linda, California -+ 500+ connections - Contact info

Highlights

3 3 mutual connections
. You and Brad both know Elisa Gaudet, Kevin Allen, and 1 other

ACtiVity See all
1,615 followers
April Fools Day! Hope this makes you Nice Cole! #WildlylmprtantGoals.
smile @ #PerfectEnemyOfGreat
Brad shared this Brad commented

18 Reactions
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Marcela M. Smith « 2nd
Golf Blogger/Rules Diva/Brand Ambassador at Girlfriends Guide To Golf
®
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“Keep your face always toward the sunshine - and shadows will fall behind you.”
~Walt Whitman

“Keep your face
~wvays toward the

> ]

“ashine and
shadows will fall
behind you. “

~Walt Whitman
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& Like [E] comment @Share

Be the first to comment on this



Like, Comment, Email, Phone, Connect

ONE: Linkedin Comment:

“Brad, Yes, always face the sunshine. Leave the shadows
behind. I'm sure everyone is missing the friendly, smiling faces
at Rancho Sante Fe.”



Email

3-4 Sentences, 3-4 Word Subject, Mobile Friendly

Make a Conscious/Subconscious Impression

Subject: after COVID protection

“Brad,

When Rancho Sante Fe is back in full swing after COVID fades away...

Are your members, staff, club assets, and operations fully protected from loss?

The Smart Club program provides your club with a complimentary continuity plan which includes the ‘In
Case of Crisis’ app.

Open to leaning more, Brad?”



Voice Mail

“Hey Brad...
Following up on the email | sent you on Monday: “after COVID protection”

Do me a favor... Check it out because you might be able to get Rancho Santa Fe
back up and running AND keep everyone- members, guests, and staff safe while
protecting your club from lawsuits and other damages.

What’'s more... you just might be able to reduce your total cost of risk by 27% or
more

No need to call me back. Feel free to respond to that email.

Oh, by the way, this is John over at IOA.”



Linkedln Connection Message

“Brad- Here’s a link to your free Club Score to get started on
your Club Continuity Plan and receive your “In Case of Crisis”
app. If you like what you read, let’s connect. If not send me
your best objection.”



Action Steps:
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Identify three Target Prospects
Follow, Like, and Comment on a Recent Post or Like

Craft Your Outreach Email and Voice Mail
Craft Your LinkedIn Connection Message



WORK-Shop Action Steps:

> Do Nothing

> Complete and Follow a Daily
Connection Plan

> Get Help



Workshop Five:
Content and Communication

Your 13 Week Content Plan... including LinkedIn Post
and Video Templates

LinkedIn Content... What to DO and NOT Do

LinkedIn Messaging... The Secret to Move Connections
to Calls to Clients



Special Offer for Controlin LinkedIn Participants

S promet
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Prospectm

Playhoo




LinkedIn Profile: Done For You

> Strategy/Foundation- One Hour Zoom Session
> Profile Headline, About, Experience Copy

> Background Image/ Feature Images Created



PLUS Bonuses

Written Prospecting Playbook

> 13 Week Content Plan
> (Connection Plan

> LinkedIn Post and Video Templates and Suggested
Changes

> LinkedIn Message Templates and Positioning



Additional Bonuses

> 90 Days Unlimited Email and Phone Access
> 90 Day Prospecting and Positioning Check Up Session

> LinkedIn Post and Message Templates and Critiques



All Your Options Have Costs

1. Cost of Doing Nothing- Missed
Opportunities

2. Cost of Doing It Yourself- Time and Mistakes

3. Cost of Done For You- Money



Prospecting Playbook Investment
Not $1500

Not $1000
Not $750



Special Offer for Controlin LinkedIn

First 10 Spots (5 Spots Already Taken)
Only $497

Grab Your Spot:
waltgoshert.com/controlin-linkedin-prospecting-playbook

1



Let's Figure Out ' YQUR Steps to Go From

Go To: https://waltgoshert.com/piospecting-prescription/



https://waltgoshert.com/prospecting-prescription/

