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How to Effectively and Rapidly FLIP Your LinkedIn Profile
And PIVOT Your Prospecting Strategy to 

Help Your Network When They Need It Most

Workshop THREE:  Build- LinkedIn Profile



Week 1: Foundation- April 14
➢ Introduction/Adapting to The Change/ Why Now Upgrading Your LinkedIn Profile and Activity Is 

a Must
➢ Mission-Vision-Goals
➢ Target Market

Week 2: Build- April 21
➢ Unique Producer Value Message
➢ Client-Based Story
➢ Owning a Platform - Platform Options



Week 3: LinkedIn Profile- April 28
➢ Essential Profile Elements

➢ How The Elements Fit the Client's Buying Journey

➢ Optimizing and Putting the Profile Elements Together



Week 4: Building Your Network- May 5
➢ Connections Strategy
➢ Using Search to Find Perfect Fit Connections
➢ Messaging and Follow Up With Connections

Week 5: Consistent Action Builds Trust, 
Credibility, & Creates Opportunity- May 12

➢ Content
➢  Commenting
➢  Connections
➢  Messaging



Workshop THREE: Build- LinkedIn Profile
➢ The LinkedIn Profile 3-30-3 Formula... a Roadmap to 

Follow to Match Your Client’s Buying Journey

➢ The Five BIG Mistakes that Kills Your Chances of 
Converting Profile Views into Leads

➢ Applying The Star Wars Technique to Your LinkedIn 
Profile... How to Take Potential Client’s on a Hero’s 
Journey
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LinkedIn Profile: WHY
➢ Largest B2B Platform/Database
➢ Prospects WILL Check You Out Online
➢ Network/Build Relationships at Scale
➢ Personal Brand/Positioning
➢ Opportunity to Establish Authority
➢ Lead Source (When You Do It RIGHT)
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3 Seconds: Grab ATTENTION

30 Seconds: Keep INTEREST

3 Minutes: Move to ACTION



Grab ATTENTION
➢ Background Image
➢ Name/Headshot
➢ Headline







 Background Image Options
➢ Pain/Problem
➢ Authority
➢ Agency Brand





Background Image Size: 1584 X 396 Pixels
➢ Do It Yourself: Canva or PicMonkey

➢ Get It Done: Fiverr, 99 Designs



Headshot Photo
➢ White or Bright Colored Background 

(remove.bg)

➢ Colored Circle (Create on Canva/PicMonkey)

➢ “Handshake” Quality and Feel







Headline
➢ Benefit: I Help ___ Do ____.  Helping ______ Do ______.

➢ Question: Struggling to Do, Get, Accomplish... Looking for...? Want to....?

➢ Contact: Talk to me if..., Contact me for..., Get in touch if...

➢ Lead Magnet: Grab your..., Download your...



Action Steps:
1. Determine Background Image Type. Get It Done.

2. Make Your Headshot Stand Out

3. Brainstorm 10 Headline Options



30 Seconds: Keep INTEREST
➢ Contact Information

➢ About Preview

➢ Featured Image







About Preview
➢ Extension of Headline

➢ Set The “Hook”

➢ Call To Action









Action Steps:
1. Complete/Update Contact Info

2. Craft 5 About Preview Versions

3. Add Featured Images- One-Three?



3 Minutes: Move To Take ACTION
➢ About
➢ Experience
➢ Activity



About
➢ Client-Facing

➢ Emotional/Power Words

➢ Framework: Problem, WHO, WHAT, Results, Social 
Proof, Call To Action



Client-Facing
➢ First-Person
➢ Use of YOU
➢ Client as The HERO
➢ You: The Sage Guide
➢ Your Process: How You Get Results



Use 
Emotional 
Power 
Words



Framework of About Story
➢ Problem/Challenge

➢ WHO You Help: Your Client as Hero

➢ WHAT You Do: Results/Transformation You Deliver

➢ HOW You Help: Hint at Process

➢ Sprinkle In Social Proof

➢ ALWAYS, ALWAYS, ALWAYS Have a Clear, Simple Call To ACTION



Experience
Expand Your About Story- Add Specifics

➢ WHO You Help

➢ Focus on Results Delivered

➢ Back Up with Social Proof

➢ Don’t Forget Call To Action

➢ Add Multi-Media Images



Activity
➢ Hints at Credibility and Authority

➢ Demonstrates Influence

➢ Gives Visitor a Way to Get to Know and 
Connect with You



Action Steps:
1. Using The Framework, Write Your About Draft

2. Using The Framework, Write Your Experience Draft

3. Get Active on LinkedIn- Post and Comment (More on 
this Next Week)



WORK-Shop Action Steps:
➢ Do Nothing

➢ Complete the 3-30-3 Profile Action 
Steps

➢ Get Help



Workshop Four: Building Your 
Network and Authority

➢ Your “Perfect Fit” Connection Plan... WHO and HOW to Connect with 
the RIGHT potential clients and strategic partners

➢ The Power of LinkedIn Search... Revealed

➢ LinkedIn Content for Visibility and Credibility. LinkedIn Direct Messaging 
that Result in Conversations with Potential Clients.



Special Offer for ControlIn LinkedIn Participants



LinkedIn Profile: Done For You
➢ Strategy/Foundation- One Hour Zoom Session

➢ Profile Headline, About, Experience Copy

➢ Background Image/ Feature Images Created



PLUS Bonuses
➢ Prospecting Playbook

➢ 90 Days Unlimited Email and Phone Access

➢ 90 Day Prospecting and Positioning Check Up Session

➢ LinkedIn Post and Message Templates and Critiques



All Your Options Have Costs
1. Cost of Doing Nothing- Missed 

Opportunities

2. Cost of Doing It Yourself- Time and Mistakes

3. Cost of Done For You- Money 



Prospecting Playbook Investment
Not $1500

Not $1000

Not $750



Special Offer for ControlIn LinkedIn
First 10 Spots

Only $497

Grab Your Spot: 
waltgoshert.com/controlin-linkedin-prospecting-playbook

Fi



Let’s Figure Out YOUR Steps to Go From 
“Commodity Agent” to Trusted Authority Advisor

Go To: https://waltgoshert.com/prospecting-prescription/

https://waltgoshert.com/prospecting-prescription/

